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1) 9PamMINIIUYIBATiEIuazN1TUINIT (Tourism and Hospitality Industry)

2) NMIPAALAZININGIUINNT (Marketing and Service Psychology)
3) dneamypansuazduindeuninuludauesesdns (Empowering Talent and Driving

Organizational Excellence)

4) nsvieafisInsueuavzduaug (Carbon Neutral Tourism)
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5.1 ¥INYIUNUS 52AUUTYYI N

1) Psychological Impacts and Determination of Psychological Carrying Capacity of

Waterfall Recreation Areas

5.2 NauiNgITaeUING I TNUS szAUUTyyIn

5.3 ¥RINYIUNUS FzAUUIysyLan

1) Energy Consumption and the Ecological Footprint of Tourism in an Island

Destination: the Case of KohSamui, Thailand
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1. He, Y., Pongsakornrungsilp, S., Pongsakornrungsilp, P*., Scopus 2567 UNT1AYU
Narangajavana, Y., & Kumar, V. (2024). How nano- Q1
influencers’ citizenship behavior affects their stickiness to
the social commerce platform the roles of perceived value.
ABAC Journal, 44(3), 46-63.
https://doi.org/10.59865/abacj.2024.28
2. Siriwong, C., Pongsakornrungsilp, S., Pongsakornrunsgsilp, P., Scopus 2567 ARGRIREY
& Kumar, V. (2024). Mapping the terrain of open innovation Q1
in consumer research: Insights and directions from
bibliometrics. Sustainability, 16(15), 6283.
https://doi.org/10.3390/5u16156283
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Li, L., Pongsakornrungsilp, S., Pongsakornrungsilp, P., & Scopus
Jeang, Y. (2024). The influence of social support on Q2
customer engagement in live streaming commerce: The
mediating role of perceived value. TEM Journal, 13(4). 2850-
2862.
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Fo319%a : 519 Silver Award in Thailand Research Expo 2024 (1vns5aauideusann
2567)
Nad1UW: Journey of Carbon-Neutral Tourism
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51978 Best Presentation Award: Co-Creating the Tourism Identity of
Gastronomic Creative City: The Case of Phuket, The 5th International
Conference of Innovation, 5th International Conference on
Innovation, Valencia (Spain), 25 - 27 October 2017
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