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Ph.D. Management Studies University of Exeter, UK 2553
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1) Consumption Studies
2) Consumer Culture Theory
3) Value Creation Process in Social Network
4) Consumer Experience
5) Brand Culture
6) Brand Community
L4
4. Uszaunisaunsaau
deaantunisinen | amz/drindvy/mein | wdngas/anunin dasrein U w.A.
UMY #1indvInsdnng MInanAITiakay | MKT62-316 nagnsnsndudiuaznis | 2565-Uaqtu
Wednual Msasuusua | #0a1suusuARUUYININTS




MKT60-316 NagnsnsIauaLazns
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MKT62-211 lmanegsnalugaddvia | 2567-Jaguu
MKT62-326 &11U1N19N158519UUTUA 2566
MKT62-316 Nagnsns1auuwagnis 2565
domsuusuiLUUY IS
MKT62-301 seieui5idenemseann
MKT62-314 n13nannfdviauag 2564-2565
wseedpuoaulatl
MKT62-313 F9en4n1snain 2564
MKT62-101 ¥ann1snaIn
MKT62-301 seieui83enesmsnann
MKT62-111 wginssuguslaalugn 2563
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5.1 ¥Ingtnus szauUTyyn

5.2 nauNgIVaUINGTNUS szaulTyyIin

5.3 YaInglnus szauUTyien

5.4 HasuNgITaiuInetnus szauligen
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6.1 UNAMUITENANNAIUTATIYINTITAVINIBIR lugIudayanuUszna n.w.a.

characteristics in promoting sustainable rural tourism and
facilitating the tangible implementation of the circular
economy. Journal of Tourism Futures.21. 2055-5911.
doi:10.1108/JTF-02-2024-0041
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Siriwong, C., Pongsakornrungsilp, S., Pongsakornrungsilp, P., Scopus 2568 UNIAY
& Kumar, V. (2025). Mindful mindsets and rural community Q1
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Chinchanachokchai, S., Pongsakornrungsilp, P.,
Pongsakornrungsilp, S., & Pusaksrikit, T. (2024). Enhancing
cultural intelligence and global competency in marketing
education: A comparison between study abroad and host
country students. Marketing Education Review. 35(1), 31—
43. doi :10.1080/10528008.2024.2417096
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Praditsilp, W., & Pongsakornrungsilp, S. (2024). Thai dance
diplomacy: Thai government communication strategies for
building soft power through staging Thai performances
abroad. Journal of International Communication, 30(1),84-
110. doi:10.1080/13216597.2023.2279311
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Gold Award 51¢¥arananssiidnaauddefien dninnisdnns wninerdedednual e - 2566
29/06/2566 fl#Fussta : 303 fagud neansiadad
Shortlisted UK Alumni Awards for 2021-2022 in Science and Sustainability, 2565
British Council.
Forau : N135U509N15L38UNTAOUNINTF U UK Professional Standards 2564
Framework (UKPSF) lusgsu Fellow (FHEA: PR225953)
dlo 09/11/2564 (Date of recognition: 09/11/2021)
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UIM553713 umInendeusdldlulontansuseu 45 U anguImisgsng
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Anulugudoyawiunyi@ Q1 sedu Senior researcher UMNANENGEIRENYD]
91978 Best Paper Award: Influences of Customer Value Co-Creation 2561
Behavior on Customer Brand Engagement of Furniture and Home
Decoration Business in Thailand, the 7th Aalborg International Business
Conference, Aalborg University, Denmark, 30 May — 1 June 2018
31978 Best Presentation Award: Co-Creating the Tourism Identity of 2560
Gastronomic Creative City: The Case of Phuket, The 5th International
Conference of Innovation, Valencia (Spain), 25 — 27 October 2017
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M3veefvesgRaMnsIYieaien Jwmiansed
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